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CALENDARUL UNIVERSITAR ]

CICLUL III, STUDII DE DOCTORAT

(studii cu frecventd)/

UNIVERSITY CALENDAR 2026/2027
3RD CYCLE, DOCTORAL STUDIES

(full-time studies)

2026/2027

Anul de | Activitiiti didactice/ Sesiuni Activitiiti de cercetare Evaluarea
studii / Course Calendar Examination Research Activities activitatilor de Vacante/
Year of cercetare Holidays
study Evaluation of
Research
Activities
Anul de studii I/ Year of study 1
PROGRAM DE STUDII SUPERIOARE AVANSATE PROGRAM DE CERCETARE/
ADVANCED HIGHER EDUCATION PROGRAM RESEARCH PROGRAM
Semestrul 02.11.2026 - Baza
v 24.12.2026 18.01.2027-31.01.2026 | 01.02.2027-28.03.2026 25.12.2026-17.01.2027
Semester 8 sdptamani 2 saptamani (2 weeks) | 8 saptamani (8 weeks) 3 saptamani (3 weeks)
I (8 weeks) Suplimentari
01.11.2026- 22.02.2027-28.02.2027
28.03.2027 1 saptaména (1 week)
Semestrul 29.03.2027- Bazi 14.06.2027-30.06.2027 02.05.2027-10.05.2027
I/ 30.05.2027 31.05.2027-13.06.2027 | 2 saptaméni (2 weeks) 13.09.2027- 1 saptamand (1 week)
Semester 8 saptamani 2 saptamani (2 weeks) 26.09.2027 01.07.2027-31.08.2027
I (8 weeks) Suplimentari 01.09.2027-12.09.2027 2 saptamani 9 saptamani (9 weeks)
29.03.2027- 21.06.2027-27.06.2027 | 27.09.2026-31.10.2027 (2 weeks)
31.10.2027 1 saptamana (1 week) | 7 siptiméni (7 weeks)
Anul de studii II/ Year of study 1
01.11.2026- ‘ 25.12.2026-17.01.2027
31.10.2027 PROGRAM DE CERCETARE/ 13.09.2027- 3 sdptamani (3 weeks)
RESEARCH PROGRAM 26.09.2027 02.05.2027-10.05.2027
2 saptamani 1 saptamana (1 week)
(2 weeks) 01.07.2027-31.08.2027
| 9 saptamani (9 weeks)
Anul de studii 11/ Year of study I
01.11.2026- \ 25.12.2026-17.01.2027
31.10.2027 PROGRAM DE CERCETARE/ | 3 sdptamani (3 weeks)
RESEARCH PROGRAM ‘ 02.05.2027-10.05.2027
| 1 saptdména (1 week)
SUSTINEREA TEZEI DE DOCTOR*T/ 01.07.2027-31.08.2027
DOCTORAL THESIS DEFENSE 9 saptimani (9 weeks)




CONTINUT / CONTENT

Inclusiv
Total Lacra
Cod Modulul / disciplina 7?01;21 tC(;).nta: indivi- Fornlna de C]';eg,}tg
Code Module/course Number CO:Z; I;gz’lel;:n Ai:eass::z:f Credits
H;thrs Hours dent
Study
ANUL I
IST YEAR
PROGRAM DE STUDII AVANSATE
ADVANCED GRADUATE PROGRAMME
Semestrul 1
F.01.0.01 | Metodologia cercetirii stiintifice 180 30 150 Examen 6
Scientific Research Methodology examination
F.01.0.02 Managenpentul proiectului de doctorat 180 30 150 Prainen 6
PhD Project Management S
examination
Gestiunea instrumentelor de inteligenta 6
artificiald in cercetare/
e Management of artificial intelligence tools
‘ 20 160 Examen
in research 180 i
/ / examination
ke Scriere stiintifici si publicare/
Scientific writing and publishing
Sty e 6
e 180 20 160 | Examen
.01 ; 06 Evaluarea cercetirii stiintifice/ R
e Evaluation of scientific research
Fenomene si tendinte contemporane in 180 10 170 Examen 6
S.01.0.07 domeniul Business si administrare examination
s Contemporary phenomena and trends in the
field of Business and administration
Total semestrul I 900 130 770 30
Semestrul 11
S.02.0.08 | Tehnici si instrumente de cercetare 6
stiintifici in domeniul Business si
administrare 180 10 170 Examen
Techniques and Instruments of Scientific examination
Research -in the field of Business and
administration
S.02.0.07| Studiul istoriografic si bibliografic in ‘ 6
domeniul Business si administrare 180 10 170 Examen
Historiographical and Bibliographical Study examination
in the field of Business and administration
Elaborarea si sustinerea referatului stiintific nr. 1 180 180 | Admis/Respins 6
Public presentation of scientific paper No I accepted/not
accepted
Prezentarea proiectului de cercetare stiintific Admis/Respins 6
Presentation of the scientific research project 180 180 | accepted/not
accepted
Participarea la manifestari stiintifice / Mobilitati 180 180 Admis/Respins 6
academice accepted/not
Participation in scientific conferences (with communication) accepted
Raport de activitate pentru anul 1 de studii (fisa Raport
academici)
Raport de activitate pentru anul I de studii (fis
academicd)
Total semestrul IT 900 20 880 30

Total semester 11




Total credite anul I 1800 150 1650 60
Total credits 1st year
ANUL IT
2ND YEAR
PROGRAM DE CERCETARE
RESEARCH PROGRAMME
Elaborarea si sustinerea referatului stiintific nr. 2 300 300 Admis/Respins 10
Public presentation of scientific paper No 2 accepted/not
accepted
Elaborarea si sustinerea referatului stiintific nr. 3 450 450 Admis/Respins 15
Public presentation of scientific paper No 3 accepted/not
accepted
Publicarea articolelor stiintifice 450 450 Admis/Respins 15
Publication of scientific articles accepted/not
accepted
Participarea la manifestari stiintifice / Mobilitati 300 300 | Admis/Respins 10
academice accepted/not
Participation in scientific conferences (with communication) accepted
Cercetarea praxiologicd/experimentul (baza de date) 300 300 Admis/Respins 10
Praxeological research/experiment (database) accepted/not
accepted
Raport de activitate pentru anul I de studii (fisa Raport
academicd)
Activity report for the second year of studies (academic
record)
Total credite anul I1 1800 1800 60
Total credits 2nd year
ANUL I1I
3RD YEAR
PROGRAM DE CERCETARE
RESEARCH PROGRAMME
Publicarea articolelor stiintifice 600 600 Raport 20
Publication of scientific articles
Redactarea gi sustinerea tezei de doctorat 1200 | 1200 Sustinere 40
Writing and defending the doctoral thesis * publica
Public
presentation of
the PhD thesis
Raport de activitate pentru anul III de studii (fisa
academicd)
Activity report for the third year of studies (academic
sheet)
Total credite anul IIT 1800 1800 60
Total credits 3rd year
Total credite pentru trei ani de studii 5400 150 5250 180
Total credits for free years of study

Nota: Procedura de sustinere publica a tezei de doctorat

studiilor studentul-doctorand:

— g acumulat numirul minimal de credite transferabi
— a participat la cel putin o editie a Conferintei Stiintif

comunicare si articol publicat in culegere.

le;
ice Integrare prin Cercetare si Inovare cu

iiu)ate fi initiatd doar daci in perioada




|
\
NOTA EXPLICATIV‘
Domeniul de studii la doctorat — 04 4 Marketing

1. Descrierea programului de studii superioare de doctorat

Programul de doctorat din Domeniul de studii la doctorat — 0414 Marketing presupune instruirea si
formarea cercetétorilor de inalti calificare, in corespundere cu prevederile stipulate in cadrul legal national
(Codul Educatiei; Planul cadru pentru studiile superioare de doctorat, ciclul III; Codul cu privire la stiintd
si inovare; Hotidrarea de Guvern privind organizarea studiilor superioare de doctorat, nr. 10007/2014;
Ghidul utilizatorului Sistemului European de Credite Transferabile; Cadrul National al Calificarilor), care,
prin nivelul lor de competents, sd poatd concura atit pe plan national, cat si international. Domeniul
fundamental al stiintei, culturii si tehnicii este 04. Business, administrare si drept; iar Domeniul general
de studii — 041. Stiinte economice.

Programul de studii are un aport semnificativ in vederea dezvoltarii invatimantului in domeniul
stiinfelor economice — domeniul de studii la doctorat 0414 Marketing si vine si contribuie la fortificarea
componentei de cunoastere in domeniu — prin cercetare, analizi si implementare a proiectelor economice la
nivel national si european. Reiesind din faptul c¢d stiintele economice ocupd un loc distinct in aria

disciplinelor socio-umane, programul de studii la ciclul III, Dc%ctorat, isi propune sa ofere solutii pentru

realizarea eficientd a legaturilor cu mediul profesional si societal. In societatea contemporani, stiintele
economice sunt esentiale pentru promovarea dezvoltdrii economice sustenabile; entru dezvoltarea
politicilor economice la nivel macroeconomic (economia nationald si globald) si microeconomic
(comportamentul indivizilor si al intreprinderilor). Aceste politici sunt fundamentale pentru gestionarea
inflatiei, somajului, taxelor si cheltuielilor publice. ‘

Acest program este focusat pe evaluarea, implementarea él/sau dezvoltarea viziunii de marketing la
nivele manageriale de top. Formabilii isi vor consolida cunostm;qle si competentele analitice si de cercetare
stiintificd, vor analiza critic conceptele, teoriile, instrumentele, tehnicile, tacticile si modele de management
al marketing, venind cu proprii viziuni inovatoare, dar si in vt::ierea realizérii unor proiecte ample de
cercetare, care ar fundamenta planurile strategice in diverse doylnenii asociate marketingului. Absolventii
vor persevera in elaborarea de lucréri si comunicéri stiintifice cu impact in domeniu, atat la nivel national,
cit si international. Instruirea urmareste inclusiv consolidaia abilitatilor manageriale in domeniul
marketingului, in vederea dezvoltirii de noi afaceri de succes,‘a proiectelor investitionale, a gestionarii
eficiente a resurselor etc. ‘

2. Obiectivele programului de studii superioare de doctorat

Obiectivele programului de doctorat din Domeniul de s?udii la doctorat — 0414 Marketing, sunt
corelate cu strategia si politicile institutionale de asigurare gi irinbunété’gire continud a calitétii, care sunt
asumate §i comunicate tuturor partilor interesate. Finalitatile programului sunt racordate la strategiile
nationale, realitatile si tendintele din domeniul economiei, la necésité;ile pietei muncii. Scopul programului
este de a transmite cunostinte teoretice fundamentale in dome‘niul cercetdrii stiintifice si de a dezvolta
abilitdti necesare pentru cercetarea problemelor de ordin ecdmomlc cu care se confruntd societatea.
Obiectivele programului sunt: ;

¢ promovarea invatamantului i a cercetirii, ambele s1tqandu-se permanent in serviciul gi nritmul

de evolutie ale unei societiti bazate pe valorile cunoasterii;

e sdaplice metode, tehnici si instrumente relevante de te‘:rcetare/de investigare;

e sdidentifice fenomene/ procese/ tendinte actuale in domeniul stiintelor economice, care ar merita

studiate/investigate;

o s identifice solutii la problemele complexe actuale in domeniul stiintelor economice in vederea

implementrii acestora; :

e sd racordeze la actualitate cunostintele fundamentalle si de specialitate, prin formarea unui

comportament profesionist in domeniul stiintelor ecoﬁomice;

e si contribuie la dezvoltarea locald si nationald din punct de vedere social,economic, prin

implicare 1n viata comunitara.

Obiectivul final al programului de doctorat din Domeniul de studii la doctorat — 0414 Marketing este




sé formeze cercetitori de inaltd calificare, care si detind cunostintele si competentele necesare pentru
integrare §i manifestare plenard in calitate de cercetitori ai proceselor economice contemporane.
Absolventul programului de doctorat din Domeniul de studii la doctorat — 0414 Marketing obtine titlul de
doctor in stiinte economice.

Programul elaborat corespunde obiectivelor programului strategiei institutionale de dezvoltare:
dezvoltarea si consolidarea calititii ofertei educationale; elaboraxj‘ea planurilor de invatimant din perspectiva
formarii competentelor profesionale, a abordarilor interdisciplinﬁtre si a problematicii actuale a domeniului

de formare profesionald; mentinerea procesului de formare profes&onalé la nivelul unor standarde de calitate,

octorat la USM 1n tard si peste hotare.

Misiunea programului are drept scop formarea aptitudinilor de conceptualizare a unor matrici de
cercetare In domeniul stiintelor economice, pregitirea multiaspectuald si multidimensionald, de nalt nivel
stiintific in ceea ce priveste activititile economice si, pe de altd prxrte, in specificitatea activitétii economice,
atét in plan teoretic, cat si in plan practic-aplicativ. ‘

3. Cunostintele, abilititile si competentele asigurate de programul de doctorat.

Cunostintele, abilitatile si competentele sunt dobandite de}cétre doctorand/-a in cadrul unor activitati
de formare profesionald complexe, accentul fiind pus, in special, pe proiectele de cercetare in domeniul
economic. Din aceastd perspectiva, timpul alocat contactului indirect, necesar pentru realizarea activititii
individuale a doctorandului este folosit, in special, pentru: (1) cercetarea fenomenelor actuale in domeniul
stiintelor economice; (2) conceperea si elaborarea matricilor de cercetare pe diverse dimensiuni ale stiintelor
economice; (3) activitati de acumulare a datelor empirice si informatiilor de ordin cantitativ si calitativ; (4)
elaborarea materialelor stiintifice, proiectelor, care ulterior vor cI:\‘/eni parte integrantd a studiului final etc.
Printre competentele generale obtinute in cadrul programului se! numdrd valorificarea cadrului normativ si
a politicilor de activitate in domeniul stiintelor economice; proiectarea si realizarea cercetirii stiintifice;

\
utilizarea si aplicarea cunostintelor si a metodologiilor de explicare a fenomenelor cercetate; valorificarea

rezultatelor stiintifice in domeniul de activitate. }
Competentele programului de doctorat din Domeniul de studii la doctorat — 0414 Marketing, ciclul 111, se
refera la: |
Competente generale ‘
1. Proiectarea si realizarea cercetarii stiintifice ;
2. Gestionarea proiectelor de cercetare-inovare, dezvoltare
3. Utilizarea abilitétilor de cercetare in procesul de pred‘ e-invitare-evaluare
4. Valorificarea rezultatelor cercetirii stiintifice in domeTniul de activitate
Competente profesionale %
Aria ocupationali 3: Eficientizarea activititilor profesionale%
1. Oferirea de consultanta in marketing si afaceri
2. Realizarea expertizei in domeniul marketingului si a afacerilor
3. Conducerea entitatilor economice |
4. Conducerea programelor de dezvoltare :

4. Rezultate ale invitarii ;
Competente generale. La absolvire, Studentul-doctorand este capabil de a:
Competente profesionale:
Arie ocupationald 1: Proiectarea si realizarea cercetirii fundamentale si aplicative. La absolvire,
Studentul-doctorand este capabil de a:

1. realiza investigatii ale proceselor si comportamentelor economice pentru a obtine si verifica

cunostinte principial noi sau actualizate; i
2. disemina comunititii academice rezultatele cercetdrii efectuare pentru a demonstra aportul siu
stiintific si a obtine o vizibilitate stiintificd mai mare; |
3. initia si gestiona proiecte de cercetare-inovare pentrul a aplica rezultatele stiintifice obtinute in
activitatea practicd la micro si macro-nivel; ‘




Aria ocupationald 2: Realizarea si evaluarea actxvntatll(}r metodice si stiintifico-didactice. La
absolvire, Studentul-doctorand este capabil de a:

1. realiza activititi didactice pentru a transmite cunostint le existente in domeniul teoriei
economice, a marketingului si logisticii, a cercetarllor de marketing studentilor din institutiile de
invatimant superior si evaluirii rezultatelor Invatarii; ‘

Aria ocupationali 3: Eficientizarea activititilor profesionale
La absolvire, Studentul-doctorand este capabil de a: j

1. acorda consultanti entitatilor economice pentru a contribui la realizarea cercetarilor de

marketing, implementarea marketingului, etc., care ar contribui la ameliorarea situatiei
...... ‘

2. oferi expertiza in domemul economic la general siin pamcular pe sectorul marketing si logistica,
pentru a orienta si adapta activitatea economica conform solicitarii beneficiarilor si in corelare
cu modificirile mediului de afaceri; ‘

3. analiza teorii, concepte si practici moderne de management, pentru a asigura satisfacerea
cerintelor clientilor in produse si servicii de calitate i a creste valoarea de piatd a entitatii
economice gestionate; \

4. structura activititile aferente unor programe de dezvoltare pentru a sustine si extinde dezvoltarea

5. Relevanta programului de studii superioare de d%octorat pentru dezvoltarea domeniilor
cercetirii si inovirii si pentru piata muncii 1
Activitatea doctoranzilor, a coordonatorilor stnntlﬁm, a comisiilor de indrumare din cadrul
programului de studii superioare de doctorat aduce un plus valoare domeniului economiei prin posibilele
contributii la imbogatirea cercetirilor fundamentale si aphca ive, precum si prin formarea specialistilor
fideli profesiunii pentru care au optat. Pentru recunoasterea valorii realizarilor stiintifice ale doctoranzilor
se vatine cont, cu prioritate, de aspectul calitativ al acestela,dupa urmitoarele criterii:
a) importanta teoretici pentru dezvoltarea stiintei in general si pe domenii de studiu;
b) racordarea la tendintele actuale pe plan national si ihtema;ional;
¢) importanta practic-aplicativi pentru economie, ‘provocérile economice globale si locale,
utilizarea unor metode de cercetare noi;
d) contributia la perfectionarea invatiméantului si modernlzarea mijloacelor de invatamant.

In ceea ce priveste relevanta programului pentru piata muncu putem mentiona ci, in ultimii ani, se
remarci interesul institutiilor autohtone in vederea solicitarii serviciilor cercetatorilor din domeniul
economiei pentru dezvoltarea de noi modele de afaceri, strategii financiare sau solutii pentru imbunétatirea
productivititii si competitivitatii pe piata., formularea i implementarea de politici economice pentru
dezvoltarea sustenabild a economiei etc.

sustenabila si incluzivi a entitétilor economice.

6. Consultarea partenerilor in procesul de elaborare a programului de studii superioare de
doctorat (angajatori, profesori, studenti-doctoranzi)

Pentru a asigura un proces continuu de comunicare si colaborare cu piata muncii sunt organizate
conferinte stiintifico-aplicative la carc participd doctoranzi, absolvcnh ai USM, actualmente specialigti in

diverse domenii aplicative ale economiei, cu experientd vastd indomeniu. fn cadrul acestor acestor
activitati se realizeaza clarificari teoretico-metodologice si se elaboreazi strategii aplicative, se obtin
informatii necesare despre realititile profesionale din domenin, care ulterior pot fi propuse drept subiecte
pentru cercetari in cadrul proiectelor doctorale. |

7. Evaluarea asteptirilor sectorului economie si socpal

Programele de studii doctorale se intocmesc si se desfagoara in coroborare cu necesititile social-
economice. Parteneriatele Scolii doctorale cu sectorul public g in special cu cel privat urmiresc scopul de
a pregati specialisti de inaltd calificare, capabili si gestloneze eficient riscurile si oportunitatile

angajatorului. Pe parcursul studiilor doctorale, precum s si la‘ﬁnele acestora, doctorandul sau detinatorul



diplomei de doctor 1n stiinte economice este antrenat in diverseidomenii aplicative din sectorul economic,
justificand asteptarile si eforturile studiilor doctorale. }
Sectoare de activitate:

e Sectorul de cercetare-dezvoltare. }

o Sectorul de invatdmant superior universitar |

e Sectorul de prestare a serviciilor de consultant si expethizare

e Sectorul real al economiei
Specializare: ‘

o Cercetare, expertizare, inovare in sectorul economic :

e Activitatea didactici in domeniul stiintelor economice

8. Relevanta programulul de studii superioare de floctorat pentru dezvoltarea domeniilor

cercetirii §i inovirii si pentru piata muncii

Activitatea doctoranzﬂor, a coordonatorilor stiintifici, a comisiilor de indrumare din cadrul
programului de studii superioare de doctorat aduce un plus valoare domeniului economiei prin posibilele
contributii la Imbogatirea cercetdrilor fundamentale si aplicative, precum si prin formarea specialistilor
fideli profesiunii pentru care au optat. Pentru recunoasterea Vaﬁorii realizdrilor stiintifice ale doctoranzilor
se va tine cont, cu prioritate, de aspectul calitativ al acesteia,dupa urmaétoarele criterii:

) importanta teoreticd pentru dezvoltarea stiinei in ge‘*leral si pe domenii de studiu;

f) racordarea la tendintele actuale pe plan national si international;

g) importanta practic-aplicativi pentru economie, ﬂrovocanle economice globale si locale,
utilizarea unor metode de cercetare noi; ‘

h) contributia la perfectionarea invatdmantului si modemizarea mijloacelor de invatdmant.

fn ceea ce priveste relevanta programului pentru piata mﬁncii, putem mentiona c&, in ultimii ani, se
remarcd interesul institutiilor autohtone in vederea solicitérjii serviciilor cercetatorilor din domeniul
economiei pentru dezvoltarea de noi modele de afaceri, strategii financiare sau solutii pentru imbunatatirea
productivititii si competitivititii pe piatd., formularea si im;f)lementarea de politici economice pentru
dezvoltarea sustenabild a economiei etc. ‘

9. Posibilititile de angajare a absolventilor

Detindtorul diplomei de doctor in Stiinte economice, specialist in domeniul de competents,
efectueazi activititi de cercetare, de monitorizare a datelor, de analiza a informatiilor, pregatesc rapoarte si
planuri pentru a solutiona problemele economice si de afacen dezvolta modele de analizi, explicd si
prognozeazi comportamentul economic de nivel national, reg10na1 si global, realizeazd managementul
finantelor publice si elaboreaza politici, planificd, organizeazi, dirijeazd si coordoneazd activititile
financiare ale entititilor etc. Cadrele didactice din institutiile de fnvatdmant superior pregitesc si predau
cursuri teoretice §i practice, coordoneazi stagii de practici, conduc si ghideazd cercetarile
studentilor/studentelor pentru elaborarea tezelor de licentd/master, planificd si desfdsoard activititi de
cercetare, elaboreazi lucriri stiintifice, manuale, monografii.

Ocupatiile din clasificatoarele nationale si internationale ale pietei muncii: Clasificatorul
ocupatiilor din Republica Moldova CORM (006-2021); Clacific carea internationald Standard al Ocupatiilor
(ISCO 08); Clasificarea europeand a aptitudinilor /competentﬁlor calificérilor si ocupatiilor (ESCO 08),
clasificatoarele nationale si internationale ale activitatilor economice: Clasificatorul activititilor economice
din Republica Moldova CAEM (Rev.2), Clasificarea Statlstlcakl Activititilor Economice din Comunitatea
Europeana (Statistical Classification of Economic, Activities in the European Community) NACE Rev.2,
Clasificarea Internationald Industriald Standard a tuturor Activitatilor Economice (International Standard
Industrial Classification of All Economic Activities, ISIC Rev ‘4) si corelarea nivelului calificrii conform
Clasificatoarelor educationale: Nomenclatorul domeniilor de ‘formareprofesmnala si al specialitatilor in
invatimantul superior (HG nr. 482/2017); Clasificarea Intematlonala Standard a Educatiei (ISCED-2011)
si Clasificarea domeniilor educatiei si formarii profesionale (ISCED-F 2013).

Angajarea in cimpul muncii se face conform calificiirii atribuite potrivit Domeniului

ocupational CORM : |



111202 Consilier guvernamental/ consilierd guvernamentala ‘
111207 Director/ directoare in domeniul administratiilor publice centrale
111301 Consilier al/ consiliera a administratiei publice locale
112011 Director al/ directoare a institutiei publice

112014 Director executiv al/ directoare executivi a intreprinder

=%

112025 Director/ directoare de program
122301 Conducitor/ conducatoare de proiect in domeniul cercetirii i inovérii
122302 Director al/ directoare a institutiei de cercetare
122308 Sef/sefa sector in domeniul cercetdrii i inovarii
122309 Sef/sefa sectie in domeniul cercetérii si inovéri
231003 Cercetitor stiintific/ cercetitoare stiintifica
231004 Conferentiar universitar/ conferentiara universitara
231007 Profesor universitar/ profesoard universitaréd
242102 Analist/ analistd de afaceri |
242105 Consultant in afaceri
242108 Specialist / specialistd in inovare
263102 Cercetator stiintific/ cercetitoare stiintifica in economld
263103 Consilier/ consilierd pe probleme economice \
263105 Coordonator/ coordonatoare dezvoltare economica }
\

263108 Expert/ experta in economie

Cele mai rispindite denumiri ale ocupatiei profesionale conform Domeniului ocupational
ESCO: |

1112 Senior Government officials w

1112.6 Public administration manager / Manager 1nst1tutle publicd

1113 Traditional Chiefs and Heads of Villages

1111.1 Local counsellor

1120 Managing Directors and Chief Executives

1120.3 Managing director

1120.3 CEO

1219.6 Project coordinator

1221 Sales and marketing Managers ;

1222 Advertising and public relations Managers |

1223 Research and Development Managers Research and development director
1223.2.2 Research manager



Lista competentelor si a rezultatelor invatirii aferente programului de studii

Domeniul general de studii 041 Stiinte Economice
Domeniul de studii la doctorat 0414 Marketing

Competente generale/profesionale

Rezultate ale invitérii conform nivelului CNC

Absolventul/candidatul la atribuirea calificdrii poate:

CG 1. Proiectarea si realizarea cercetdrii stiintifice

1. realiza investigatii ale proceselor si comportamentelor economice
pentru a obtine si verifica cunostinte principial noi sau actualizate;

CG 2. Gestionarea proiectelor de cercetare-inovare, dezvoltare

2. disemina comunitdtii academice rezultatele cercetdrii efectuare
pentru a demonstra aportul sdu giintific si a obtine o vizibilitate
stiintificd mai mare; _

CG 3. Utilizarea abilitatilor de cercetare in procesul de E&mﬁ-?&ﬁ&-mé?m&

3. initia i gestiona proiecte de tercetare-inovare pentru a aplica
rezultatele stiintifice obtinute in actvitatea practicd la micro §i macro-
nivel;

CG 4. Valorificarea rezultatelor cercetirii stiintifice in domeniul de activitate

4., realiza activitati didactice pentru atransmite cunostintele existente in
domeniul teoriei economice, a marketingului si logisticii, a cercetarilor
de marketing studentilor din instiutiile de invétdmant superior §i
evaludrii rezultatelor invétarii;

CP 1. Oferirea de consultanta in marketing si afaceri

5. acorda consultantd entitdtilor ¢«conomice pentru a contribui la
realizarea cercetirilor de marketing, implementarea marketingului, etc.,
care ar contribui la ameliorarea situatiei economice si cresterea
competitivitatii acestora;

CP 2. Realizarea expertizei in domeniul marketingului si a afacerilor

6. oferi expertiza in domeniul ecommic la general si in particular pe
sectorul marketing si logistica, pertru a orienta si adapta activitatea
economicd conform solicitdrii beneficiarilor si in corelare cu
modificirile mediului de afaceri;

CP 3. Conducerea entitétilor economice

7. analiza teorii, concepte si practid moderne de management, pentru
a asigura satisfacerea cerintelor clentilor in produse si servicii de
calitate si a creste valoarea de piati ¢ entitétii economice gestionate;

CP 4. Conducerea programelor de dezvoltare

8. structura activititile aferente unor programe de dezvoltare pentru a
sustine si extinde dezvoltarea susenabild si incluziva a entitdtilor
economice.




Corelarea disciplinelor din Planul de inviitimant cu rezultatele invitirii din standardul de calificare la domeniul de studii de doctorat

0414 Marketing
. Nr. Competente
odul de .
disciplinei/ Denumirea unititii de curs S credit Geilerle Lrlcrione’e
modulului ' ede olc| CG2 cG3 CG4 CGs cpi cp2 cp3 cp4 cPs
studii
Rezultate ale invitirii conform nivelului CNC
Ri; | Riz | Rls | Ri4 | Ris | Ris | Ri; | Ris | R | Rix Riy | Rin | Ris | Riu | Ris | Rl | Rin Riis Ripy [ Rin Riz Rin
FoLoq | Metodologia carcetarii | 4 6 1 1] 1 1 |
stiintifice
Managementul
e proiectului de doctorat 1 . - y t . :
Gestiunea instrumentelor
| T.0L.A.03 de inteligentd artificiald in = ——t— — S SN = _ - .
\ e I 6 1] 1 11 1
T.01.A.04 Scriere stiintificd si
publicare
S.0L.A.05 Eticd s1 .ESm:ES
academicd
/ / I 6 1 1 1 1 1 1
S.01.A.06 m,.\.mEmRm cercetérii
stiintifice
Fenomene si tendinte
S.01.0.07 contemporane in I 6 2 ] 1 1 1 1
domeniul Marketing
Tehnici §i instrumente de
$.02.0.08 cercetare stiintificd in 1 6 1 1 1 1 D 1
domeniul Marketing
Studiul istoriografic si
8.02.0.7 bibliografic in domeniul | II 6 303
Marketing




Total Ia program de studii superioare 4 8|6 421141 1
avansate
Program de cercetare
Sustinerea  publica a
referatelor stiintifice = 05 .
Cercetarea 10 6
praxiologic#/experimentul
Participarea la conferinte
e : 16 I |1 2
stiintifice (cu comunicare)
g.c:.omwom articolelor 46 2l2t2lz2l3t2tzlalalo
stiintifice
Total la program de cercetare: 98 13(9)2(2(19]24|2(2]2
Sustinerea publici a tezei de doctorat
| Tezadedoctorat = R R e e e
Total obligatorii: 180 |24 |18| 2 | 2 (27| 8|7 |83 5




EXPLANATORY NOTE
Doctoral field of study — 0414 Marketing
1. Description of the doctoral higher education program

The doctoral program in the Doctoral Field of Study — 0414 Marketing involves the training and
formation of highly qualified researchers, in accordance with the provisions stipulated in the national legal
framework (Education Code; Framework Plan for Higher Doctoral Studies, Cycle III; Code on Science and
Innovation; Government Decision on the Organization of Higher Doctoral Studies, No. 10007/2014; User
Guide to the European Credit Transfer System; National Qualifications Framework), who, through their
level of competence, can compete both nationally and internationally. The fundamental field of science,
culture and technology is 04. Business, administration and Iaéw; and the General Field of Study — 041.
Economic Sciences. }

The study program has a significant contribution to the development of education in the field of
economic sciences — the doctoral study field 0474 Marketing afjld comes to contribute to strengthening the
knowledge component in the field — through research, analysis and implementation of economic projects
at national and European level. Based on the fact that economic sciences occupy a distinct place in the area
of socio-humanistic disciplines, the study program at the third cycle, Doctorate, aims to provide solutions
for the efficient establishment of links with the professional and societal environment. In contemporary
society, economic sciences are essential for promoting sustainable economic development; for the
development of economic policies at the macroeconomidjc (national and global economy) and
microeconomic (individual and enterprise behavior) levels. These policies are fundamental for managing
inflation, unemployment, taxes and public spending. ‘

This program is focused on the evaluation, implementat{ion and/or development of the marketing
vision at top management levels. The trainees will consolidate their knowledge and analytical and scientific
research skills, critically analyze the concepts, theories, tools, techniques, tactics and models of marketing
management, coming up with their own innovative visions, but élso in order to carry out extensive research
projects, which would substantiate strategic plans in various fields associated with marketing. Graduates
will persevere in the development of scientific papers and communications with impact in the field, both
nationally and internationally. The training also aims to consolidate managerial skills in the field of
marketing, in order to develop successful new businesses, investment projects, efficient resource
management, etc. ‘

2. Objectives of the doctoral program

The objectives of the doctoral program in the Doctoral Field of Study — 0414 Marketing, are
correlated with the institutional strategy and policies for ensuring and continuously improving quality,
which are assumed and communicated to all stakeholders. The program's goals are aligned with national
strategies, realities and trends in the field of economics, and the needs of the labor market. The purpose of
the program is to convey fundamental theoretical knowledge in the field of scientific research and to
develop skills necessary for researching economic problems faced by society. The program's objectives are:
Promoting education and research, both of which are permanently placed in the service and in the rhythm
of evolution of a society based on the values of knowledge;

* promoting education and research, both of which are permanently at the service and in the rhythm
of evolution of a society based on knowledge values; j

* to apply relevant research/investigation methods, techniélues and instruments;

e to identify current phenomena/processes/trends in the ﬁ;eld of economic sciences, which would be
worth studying/investigating; |

* to identify solutions to current complex problems in tl;\e field of economic sciences in order to
implement them; 1

* to update fundamental and specialized knowledge, by de*‘veloping professional behavior in the field
of economic sciences;

* to contribute to local and national development from a social and economic point of view, through
involvement in community life.The achievement of the study objectives and the formation of skills is




|
facilitated by emphasizing the scientific nature of the formative content of the course units included in the

curriculum. :

The mission of the program aims to develop skills in conceptualizing research matrices in the field
of economic sciences, multi-aspect and multidimensional tra?ning, of high scientific level in terms of
economic activities and, on the other hand, in the specificity of economic activity, both theoretically and
practically. j

3. Competencies provided by the doctoral higher education program

Knowledge, skills and competences are acquired by the doctoral student within complex professional
training activities, with particular emphasis on research projects in the economic field. From this
perspective, the time allocated to indirect contact, necessary for the individual activity of the doctoral
student, is used, in particular, for: (1) researching current phenomena in the field of economic sciences; (2)
designing and developing research matrices on various dimensions of economic sciences; (3) activities to
accumulate empirical data and quantitative and qualitative information; (4) developing scientific materials,
projects, which will later become an integral part of the final study, etc. Among the general competences
obtained within the program are the valorization of the norrnatﬂve and policy framework of activity in the
field of economic sciences; designing and carrying out scientific research; using and applying knowledge
and methodologies to explain the phenomena being researched; capitalizing on scientific results in the field
of activity. i
The competencies of the doctoral program in the Doctoral Field ;of Study — 0414 Marketing, cycle 111, refer
to:

General competencies
1. Designing and carrying out scientific research
2. Managing research-innovation, development projects
3. Using research skills in the teaching-learning-evaluation process
4. Capitalizing on the results of scientific research in the field of activity
Professional competencies
Occupational area 3: Streamlining professional activities
1. Providing consulting in marketing and business i
2. Providing expertise in the field of marketing and business
3. Managing economic entities
4. Managing development programs
4. Providing consultancy on solutions to streamline business processesLearning outcomes
General competences. Upon graduation, the PhD student is able to:
Professional competences: ‘
Occupational area 1: Design and conduct fundamental and applied research. Upon graduation, the
PhD student is able to: |

1. conduct investigations of economic processes and behaviors in order to obtain and verify

fundamentally new or updated knowledge; |

2. disseminate the results of the research carried out to the academic community in order to

demonstrate its scientific contribution and achieve greater scientific visibility;

3. initiatc and manage research-innovation projects in order to apply the scientific results obtained in

practical activity at the micro and macro levels; |
Occupational area 2: Carrying out and evaluating methodological and scientific-didactic activity.
Upon graduation, the PhD student is able to: |
1. carry out teaching activities to transmit existing knoWledge in the field of economic theory,
marketing and logistics, marketing research to students in higher education institutions and to
evaluate learning outcomes; |
Occupational Area 3: Streamlining Activities
Upon graduation, the PhD student is able to: ‘

1. provide consultancy to economic entities to contribute to the implementation of marketing

research, marketing implementation, etc., which woulfi contribute to improving the economic




situation and increasing their competitiveness;

2. provide expertise in the economic field in general and in particular in the marketing and logistics
sector, in order to orient and adapt economic activity according to the request of beneficiaries and
in correlation with changes in the business environment;

3. analyze modern management theories, concepts and practices, in order to ensure the satisfaction
of customer requirements in quality products and services and to increase the market value of the
managed economic entity;

4. structure the activities related to development programs to support and expand the sustainable and
inclusive development of economic entities. ‘

5. Aligning the doctoral program and the curriculum content with international trends in
the field |

The mission and objectives of the program are aligned with the EQF and correspond to current
international trends in the field. As knowledge and experlence in economic research expands
internationally, the program is continuously improved.

In the qualitative assessment of research results, the standards and performance indicators used in
international assessments are taken into account, which refer to: - publications favorably reviewed by
recognized personalities in the field; - citation of works in the specialized literature; - dissemination of
results at international conferences and publication of works in their volumes; - publication of articles in
ISI-listed journals; demonstration of professional prestige by homination to editorial boards of journals
(ISI-listed or included in international databases) or to editorial boards of internationally recognized
publishing houses. The organization of the activity within the doctoral higher education program is focused
on national and international quality assurance standards. The principles of quality assurance of doctoral
educational services and scientific research, the quality management methodology and the structures
involved in quality assurance, as well as the procedures for ensuring educational efficiency and maintaining
compliance of the quality assurance system within the program are correlated with the international
standards defined in the Regulation on the quality management of educational and research services in the
State University of Moldova. ‘

6. Consulting partners in the process of developing the doctoral higher education program
(employers, researchers, professors, graduates, doctoral students, etc.)

In order to ensure a continuous process of communication and collaboration with the labor market,
scientific and applied conferences are organized in which doctoral students, graduates of USM, currently
specialists in various applied fields of economics, with extensive experience in the field, participate. Within
these activities, theoretical and methodological clarifications are made and applied strategies are developed,
necessary information is obtained about the professional rea11t1es in the field, which can later be proposed
as research topics within doctoral projects.

7. Assessment of the expectations of the economic and social sector

Doctoral study programs are drawn up and carried out m conjunction with socio-economic needs.
The Doctoral School's partnerships with the public and especially the private sector aim to train highly
qualified specialists, capable of efficiently managing the employer's risks and opportunities. During
doctoral studies, as well as at the end of them, the doctoral student or holder of the doctorate in economic
sciences is trained in various applied fields in the economic se¢tor justifying the expectations and efforts
of doctoral studies.

Sectors of activity:

* Research and development sector.

* Higher education sector

* Consulting and expertise services provision sector w

» Real economy sector
Specialization:

 Research, expertise, innovation in the economic sector

e Teaching activity in the field of economic sciences




8. Relevance of the doctoral program for the development of research and innovation fields
and for the labor market j

The activity of doctoral students, scientific coordinators, and advisory committees within the doctoral
program brings added value to the field of economics through possible contributions to the enrichment of
fundamental and applied research, as well as through the training of specialists loyal to the profession they
have chosen. In order to recognize the value of the doctoral students' scientific achievements, priority will
be given to their qualitative aspect, according to the following criteria:

a) theoretical importance for the development of science in general and by fields of study;

b) connection to current national and international tﬁends;

¢) practical-applicative importance for the economy, Fulture, social life, environmental protection,
the use of new research methods; ‘

d) contribution to the improvement of education and the modernization of teaching aids.

Regarding the relevance of the program for the labor market, we can mention that, in recent years,
there has been a noticeable interest from local institutions in requesting the services of researchers in the
field of economics to analyze and solve various social, organizational, educational, etc. problems.

9. Employment opportunities for graduates

The holder of a PhD in Economic Sciences, a specialist in the field of competence, carries out
research activities, data monitoring, information analysis, prepares reports and plans to solve economic and
business problems, develops analysis models, explains and fprecasts economic behavior at the national,
regional and global levels, manages public finances and develops policies, plans, organizes, directs and
coordinates the financial activities of entities, etc. Teaching staff in higher education institutions prepare
and teach theoretical and practical courses, coordinates internships, leads and guides students' research for
the development of bachelor's/master’s theses, plans and carries out research activities, develops scientific
papers, textbooks, monographs. :

Occupations in national and international labor market classifiers: Occupation Classifier of the
Republic of Moldova CORM (006-2021); International Stmd§rd Classification of Occupations (ISCO 08);
European Classification of Skills/Competences, Qualifications and Occupations (ESCO 08), national and
international classifiers of economic activities: Classifier of Economic Activities of the Republic of
Moldova CAEM (Rev.2), Statistical Classification of Economic, Activities in the European Community
NACE Rev.2, International Standard Industrial Classification of All Economic Activities (ISIC Rev.4) and
correlation of qualification level according to Educational Classifiers: Nomenclature of fields of vocational
training and specialties in higher education (GD no. 482/2017); International Standard Classification of
Education (ISCED-2011) and Classification of Fields of Education and Vocational Training (ISCED-F
2013).

Employment is done according to the qualification assigned according to the CORM Occupational
Domain: ‘

111202 Government advisor

111207 Director in central public administration
111301 Local public administration advisor
112011 Director of public institution

112014 Executive director of enterprise

112025 Program director

122301 Project manager in research and
innovation

122302 Director of research institution

122308 Head of sector in research and innovation
122309 Head of section in research and

innovation

231003 Scientific researcher
231004 Associate professor
231007 Professor university
2421(?2 Business analyst
242105 Business consultant
242108 Innovation specialist
263102 Economic researcher
263103 Economic advisor
263105 Economic development coordinator
263108 Economic expert

The most common names of professional occupation according to the ESCO Occupational Domain:

1112 Senior Government officials




1112.6 Public administration manager / Manager institutie publici
1113 Traditional Chiefs and Heads of Villages w

1111.1 Local counsellor ‘

1120 Managing Directors and Chief Executives

1120.3 Managing director

1120.3 CEO

1219.6 Project coordinator

1221 Sales and marketing Managers

1222 Advertising and public relations Managers

1223 Research and Development Managers Research and development director
1223.2.2 Research manager ‘




